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At a Glance

The!Largest
AAMBlocks
Manufacturerinindia
with 13,25,000
CBM p.a.

MarqueeClientele iof
100+Reailtors

Supply_Chaincacros
9 Citiesin'4 States

Early-entrantn India
for manufacturing
AACBldcks

BIGBLOC

CONSTRUCTION

4 Stateof-the-art
manufacturing
facilities

__________________________________________________________________________________________________________________________________________________________________________

Only Company
under AAC industry t
generate Carbon
Credlits

Products;sold under
reputed tbrand
NXTBLOC

500+
Team:Strength

1,500+
Projects Ripeline

2,000+
Prajects Executed

——————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————

3 YearRevenue
CAGR
33%

3 Year-EBITDA
CAGR
66%

Net DebtTo Equity
1.1x

Returncon Capital

Employed
21.38%

Returncon Eqjujty
28.27%



Company Overview
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A BigBlocConstructionLimited is the largestmanufacturerof AAC(AeratedAutoclaveConcrete) Revenue (INR Mn) and EBITDA Margins (%
blockin Indiaandrelated productsmanufacturingcompanywith a total capacityof 13,25,000 m?3
p.a. capacity 2,432

A AACblocksare a superiorquality buildingmaterialwhich provideunparalleledblend of strength,
light weight, thermal insulation,sound proof, unsurpassedire resistanceand highly proficient
building capability AACis a natural and non-toxic constructionmaterial, savesenergy,and are
ecofriendly 15.479

A TheseAACBlocksof the companyare marketedin the Brandnameof NXTBLO®yhichis a green
Productfor Constructiorindustry

16.76%

Pl al

A BigBlocaimsto becomean unparallelednamein the industry, manufacturingquality building
materialsthat focus on sustainability It also hopesto aid the constructionand infrastructure
industryin adoptinggreenandsustainablgracticedor a better future.

FY22 FY23 FY24  H1-FY25

A BigBlochasfour state-of-the-art manufacturingunits locatedat Vapiand AhmedabadGujarat,
andPalgharMaharashtramakingit the largestAAGmanufacturerin India
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Brand Overview

NXTBLOC

AUTOCLAVED AERATED CONCRETE BLOCKS

NXTFIX

BLOCK JOINTING MORTAR

NXTPLAST

READY MIX PLASTER

BIGBLOC
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The logo of Aerated Autoclaved Concrete Blocksembodiesthe brand through a
minimalisticyet impactfuldesignthat takesinspirationfrom blocks

NXTFIXnortar is a semipremix high-quality mortar for the jointing and bonding of
AAC blocks NXTFIXmortar semipremix consists of cement, graded sand and
specializedpolymerswhich combineto give superior strength, water retention and
stability. NXTFIXmortar only requires the addition of water before applicationto
prepare the product for use, reducing the hassle of measuringand maintaining
variousindividualelementsto createa conventionalmortar.

NXTPLASHeadyMix Plasteris a ready mix cementplasterwith high-quality polymer
additivesto substitutefor the traditional site mix wall plasterprocess Theapplication
method requires mixing of water before application and the mix is ready for
plastering NXTPLASReadyMix Plastercan be usedfor both externaland internal
plastering



Value Centric Approach

Quality

Strong believer and executioner of quality
products and developmenEconomical,
Environmental and healthy Housing across
India.
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Core Values

Integrity

Create growth opportunity and trust for all
employees and value for all stakeholders in
the value chain by following the principles of
agile enterprise.

Mission

To be the most preferred and most trusted
company for green products and services that «——
create safe and stable environment.

BIGBLOC
CONSTRUCTION

Commitment

Rapid Sustainable Construction of Green
buildings bearing Environmental Impact such
as Global Warming and Carbon Footprint.

Vision
Committed to innovative growth through

personal passion, reinforced by a professional
mindset, creating value for all.



Eminent Leadership Team jﬂ
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Mr. Narayan Sitarai®aboe Chairman & Executive Directof Mr. Mohit Narayarsaboe Director & CFO

Hehasaninvaluable34 yearsof experiencdn managementand operation
of TextileBusinessand 10 yearsin AACBlockBusinessHe Holdsa degree
of Bachelor of Laws (LLB) Providing industrywise leadership and
managementstrategy are his key areas of expertise He is actively (= .
associateavith varioussocialwelfare '

Experiencef 7 yearsin CorporateTaxation Financeand AccountsHeis a
CharteredAccountantby qualification He is associatedvith the company
since 2012 He is responsiblefor handling work related to Corporate
Financeand AccountingSecretariahndlegalissues

Mr. Naresh Sitaraiffiaboe Managing Director Mr. ManishSaboe Marketing and Strategy Head

With over 10 yearsof experiencenvorkingasa CommerciaManager,he

is responsibldor smoothprojectdeliveryand coordination Hehasdone

his Masters in finance from Nottingham London He managesthe

O 2 Y LJI fifahdiakind marketingOperations Hisfunctionsas Executive
director include Planningand executionof the O 2 Y LJI nffagk€lidg&

Financiabtrategy

Heis embeddedwith an experienceof over 25 yearsin TextileBusiness
and 10 yearsof experiencan AACBlockBusinessHe hasvastexperience
in providing strategic direction in selection of technology and
machineriesn setting up new manufacturingfacilities,improvementof
production processesand new ventures Havinginternationalexposure,
he iswellawareof the latesttrendsin the manufacturingndustry.

Mr. Dishantlariwala
Non Executivelndependent Director

Mr. SachiGandhi Ms. Samiksh&landwani
Independent Director | Non Executivelndependent Director

With over 6 years of experience, DishantWl NRA & |
O2yGNARodziA2y G2 GKS [/ 2YL
publishing system team has been noteworthy. He has
F OKSt 2 NDRa RSINBSNamyad a b NJ S twarked witliknalitySilkengliS inghe past. He holds a

South Gujarat University. i . FOKSt 2NQa RSANBS AYy [ KS
| Engineering College.

With over 7 years of experience in Finance Sdchit With over 9 years of experience in Merchandising
Gandhi, Chartered Accountant by profession brings in ! and Marketing, she adds value to the Company by
depth knowledge and skills to the Board that enables to; providing expertise in Marketing. She holds a
make sound financial decisions for the betterment of
the Company.



Building BigBloc

AFirst AAC Blocks

unit commenced in

2010and sold to
Thapar Group in
2011 under
erstwhile parent
entity Mohit
Industries Ltd.

ACommenced new
AAC Block
manufacturingunit
with

A3,00,000 A
capacity p.a.
located at
Umargaon Gujarat
in 2012

19912012

ADemerged AAC
business from
Mohit
Industries Ltd.

2015

AExpanded Listing
to all Indian
Bourses.

2016

AAcquired a sick
unit, Starbigbloc
Building Material
Pvt. Ltd. as Wholly
owned subsidiary ~ Alncreased

Company and production
commenced AAC capacityin
Block Starbigbloc
manufacturing Building Material
with 2,00,000m? Pvt. Ltd. to
capacityp.aat 2,50,000m? p.a.
Kapadvanjear
Ahmedabad.

2020

2019

Alincreased Capacity

by
de-bottlenecking
at Umargaorplant
to 3,25,000 m3

p.a.

Adoint Venture with
SCG International
Corporation
Company Ltd. of
Thailand

2021

AAcquisition of
land under JV
Company of
60,000sqmtr
for greenfield
expansion

2022

Aincreased capacity

by
Commercialization
of Phase 1 at Wada
Plantmaking
manufacturing
capacity of 8,25,000
cbm/pa

2023

Jﬂ

BIGBLOC

CONSTRUCTION

Astarted operations

at the JV plant with
SCG aRamosadi
making our total
manufacturing
capacity 10,75,000
cbm/pa

Aincreased capacity

by Completion of
Phase 2 at Wada
Plantmaking
manufacturing
capacity of
13,25,00a:bm/pa

2024



Manufacturing Facilities il
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Existing
Ramosadi
Umargaon, | Kapadvan)j LR IR, VB
Vapi gaon, AhE‘ne dab’zil d Maharashtra | Gujarat Maharashtra
P (Phase ) (Joint (Phase 1)
Venture)
Capacity
(CBM/ P.A) 3,25,000 2,50,000 2,50,000 2,50,000 2 50,000
, 50,000
Carbon (_:redlt 50,000t0 | (registration 50,000 to 50,000 to
potential 60.000 - 60,000 60,000 -
(Units/ P.A) process) (potential) (potential)
Products AAC Fly Ash AAC Blocks &
AAC Blocks Blocks & San¢ AAC Blocks | ALCWall AAC Blocks
Manufactured
Based Blocks Panels




Sales & Distribution Strength

Developers
Direct Sales to Marquee Develope

Cement Companies
Regular Clients like ACC & Ambuj

x5

Government
Supplies to the likes of CIDCO

1M

Project Sales
Large Projects like Lodha Palava e
are directly marketed through
construction companies

‘/ N
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Direct Marketing Marquee and
reliable clients

@

BIGBLOC
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Wide network of
distributors

......

Direct Developer
Relationship Team More
than 50% of the top 7
developers of Mumbai

>

x

e
]

Credit Profiling of
Customers is done
before supplies



MargueeClientele across Residential, Commercial & Hospitality

Realty/ Real Estate

Your World. Our Vision.
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Some Distinguished Projects Executed

BigBloc stands tall and apart is due to its ability to develop, hone and maintaiastomg) relationships with its clients jgoviding superior quality of

sustainable environmental friendly AAC blocks.

Lodha Group

Palavarownship Spreadacross
4,500 acres,is a businessand
residentialprojectthat is an all
encompassingand integrated
smart city in Dombivali
Maharashtraofferingluxurious
residences in various
compositions, along with
premium experiences of
shopping, entertainment and
business

Kanakidsroup

Rainforest Spread across 4.5
acres,is a residentialproject that
offers luxurious 1, 2 and 3 BHK

apartments in Andheri East,
Mumbai Inspired by the
Amazonian rainforests, this

property is built amidst lush
greenery providing a serene
environmentfor naturelovers

L&T

CrescentBay spreadacross?7
acres, is a residential project
that offersluxurious2, 3 and 4
BHK apartments in Pare]
Mumbai Toutedasone of L&T
wS I f (0 &@t premium
projects,CrescenBayprovides
elegant solutions for modern
families

Lodha Group

BuRvia CTBURA

World One spread across 17
acres,is a residentialproject that
offers luxurious 3, 4 and 5 BHK
apartments in Lower Pare)
Mumbai With a height of 919
feet, the project boastsof beinga
76-storey skyscrapelin the heart
of SouthMumbai

BIGBLOC

CONSTRUCTION

Regency Group

RegencySarvam spreadacross
68 acres,saresidentialproject

that offers luxuriousl, 2 and 3

BHKapartments near Titwalg

Maharashtra




Business Overview

NXTBLOC

NXTBLOC =
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Manufacturing Process

BIGBLOC
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4. Raw Materials mixed

nana [111 ]

D) AAC is shrink %t 8.
wrapped and placed B — Eey ap—
on pallets - i i

A) Cake is cut into blocks d
panels and waste is
recycled

C) Cured AAC B)UncurredAAC

removed from autoclave placed in autoclave under
steam & pressure

Slurry is poured
in mold
E) AAC transport for shippin 7.
or to storage area Mold will Returned
for Next stage

Lintel

11. Mold Returns to

9. Mold is Oiled 10. Mold is Closed T

Block



Blocks of the FutureAAC Blocks

A AAdsa steamcuredmixof sandor pulverizedfuel ash(PFA)cement,lime and aerationagent The Volume Data (CBM)

high-pressuresteamcuringin autoclavesachieves physicallyand chemicallystableproductwhere
the densityof AACBlockss 1/3rd of red bricks

497,644 , o1 g7 ©:00,149
A AACcomprisesmyriadsof tiny non-connectingair bubbleswhich give AACits incredibly diverse o
qualitiesand makeit a terrific insulator AACis a naturaland non-toxic constructionmaterial,saves o i
energyandisfriendlyto the environment s
A NXTBLO@ACblocksare a superiorquality building material that offer a unique combinationof
advantageouseatureslike:
FY22  FY23  FY24 HI1-FY25

Pest Control

High Strength Affordability

Fire Resistance Thermally efficient

Energy efficient Increased Floor Space Ar¢

Sound Insulation )
Earthquake Resistant

Water Absorption

il

BIGBLOC

CONSTRUCTION
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AAC Blocks Vs. Red Bricks

Price Trend of AAC Block and Red Brick

3,383 3,379

2,400 2,400
1,800 1,800

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

Sourceindiamart

2,919 3,075 3,075 3,075 3,100
2,758

692
2,650 2,450 5 400 2,450

—o— AAC —B— Brick

WEIGHT:

AACblocksweigh 600 kg/m3 as againstBrickswhichweigh 2,000 kg/m3 asa
result it drasticallyreducesthe dead weight of the building resultingin to
reductionin steelandcementi.e. structuralcosts

REJECTION RATE:
Rejection rate in Bricks is-16% higher than AAC. Also 9 Bricks equals 1 A
block, therefore rejection rate is further lower for AAC

A

COST & TIME SAVINGS:

Puttywork canbe donewithout plasterin caseof AACresultingin costsavings
AACalsoreducesair conditioningbills due to its excellentthermal insulation
property. AAGwall constructioninvolvesl/3rd the joints asit is 9 timesthe size
of a claybrick,thusanoverallsavingsn time andasaresultlabourcosts

SIZE:
AAC Blocks are available in various sizes with more carpet area available
compared to red bricks, additionally, Number of joints required while using
blocks is less than that of red bricks .

ENVIRONMENTAL IMPACT:
AAC does not consume top layer agricultural soil unlike Bricks. It also cor
significantly less coal and emits less CO2 as compared with Bricks. 65%

raw material by weight is fly ash which is a waste for thermal power plants ¢

has toxic effects

S
Df

b C




New Initiative: AAC Wall Panels

BIGBLOC
A AACwall panels (AutoclavedAerated Concrete)panelsare composite material consistingof
cement,lime,andsilicasand Thesegpanelsusetwo-wayweldedsteelmeshasreinforcement
A Thesepanelsare the nextgenerationversatilegreen building material that possesssuperior
technicalandfunctionaladvantages
A

AACwall panelsare usedfor externaland internal non-load bearingwalls, roof, floor etc. for
commercialjndustrial,andresidentiabuildings

N 7
Corrosion Protected Steel Lightweight
Reinforced

No plaster, coping / bond
beam required

®

Jol

Cost effective Thermal control Fire Resistance
)))\
/
Acoustic Insulation Easy and Fast Installation Durable

16



An Invaluable Collaboration with Siam Cement Group

A In 2021, BigBlocenteredinto a strategicJointVenturewith SiamCementGroup(SCGpf
Thailandwith 48%holdingwith SCGnd52%with BigBloc

A SCGestablishedn 1913is one of the largestcementand buildingmaterialcompaniesn
Thailandand SoutheasAsiaandranks2nd in 2021 Forbedist.

A TheJVhascommencedt operationsin FY24 with an installedcapacityof 2,50,000 CBM ED
with collaborativemarketingexpenses

Product offerings
at global platform

Collaborating Strength to Strength Techno commercial
knowledge expertise

BCL52% & SCG INTL INU@0o

Value of Project: INR 88n %

Enhancement of
growth for BigBloc

Access to SCG
network

Commencement: Q4FY24

17



Sustainability at our Core jﬂ

BIGBLOC
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Sustainable Construction Green Building Global Warming Carbon Footprint

A

Sustainability by increasitiue Increasing awareness worldwide Reduction of global warming The carbon foot prints of
efficiency of resources used for to the concept of 'Green caused by the use of traditional NXTBLOC AAC blocks are
constructing buildings & in sites Building', builders, architects building materials also cause top considerably less compared to
as well as reduce the likely and engineers are working soil erosion, thereby devastating traditional walling materials
adverse impacts of real estate towards constructing buildings the land's cultivation potential (Per sq. ft. carbon levels: AAC
development on human health that are designed in such a way permanently by replacing it with blocks 2.13 kg of CO2, clay
and the environment through that it can reduce the overall AAC Blocks. bricks 17.6 kg of CO2,
better planning, design, impact of the built environment concrete walls 14 kg of CO2).
construction, operation and on human health and the
maintenance. natural environment.

Environment Responsible Organization

18



Future Growth Strategies

Investments in Research and Developmen

Allocate resources for R&D to improve quality, innove
and stay ahead of industry trend

Brand Building and Marketing Campaig

Implement strategies to boost brand visibilit
increase market share, and establish trus

Talent Acquisition and Developmey

Recruit top talent and provide training to foster
skilled workforce driving growth and innovatio

N

BIGBLOC
CONSTRUCTION

Expansion into New Geographical Markets

Target regions with high sustainable material
demand, use existing distribution, and form
strategic partnerships for market entry.

Product Diversification

Develop new products to meet evolving customer
preferences, enhancing portfolio and market
competitiveness.

Customer Relationship Management

Build strong customer relationships through
exceptional service, personalized support , and ongoing
communication.

19
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AAC Industry ScenariGlobal & India
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Market Size & Growth

A Global market size (2028) stands around USD 19 bn (INR 1.5 lakt
cr) and is poised to grow at 6.2% over the next 5 years

A Indian market size (20223) stands around USD 0.5 bn (INR 4,000 ¢
and is poised to grow at 8% over USD 1.3 bn (~INR 10,000 cr) ir
the next 5 years

A In India, the demand of AAC block has grown immensely in the pa
few years which is still growing around @6 every year

Indian Construction Industry

w LYRAFY O2yailiNUzOGA2Y AYyRd&RA)(GNE
growing at 12% CAGR

w ! FGSNI atdSSt FyR OSYSyiaz
50,00Gcrore market, is largely unorganized

w /flé& oNAROla& F2NX (G(KS ol 01062YyS
share while rest being Fly Ash bricks, concrete bricks and AAC block:

o N& O

w LYRAF A& SadAYFGiSR (2 KIF@S 2¢
kilns satisfying an annual demand of over 200 billion bricks
Consumption Centres

w 28aid LYRAIF A& GKS oA33Said LINR
major consumption centres being Mumbai, Pune, Surat and
Ahmedabad.

w 9Faid LYRAIF KIFEIR 06SSy 2yS 27F (K

AAC blocks compared to rest of India but has now been picking up w
the improvement in infrastructure development in that region

0

J)ﬂ
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Future Outlook

A With environment protection amendments and
rules becoming stricter, AAC will garner a central
position in the global market in the near future

AAC Industry Market Size (USD Mn)

500
2022 |/ 19,000 '
1,300
2027 34,400 |
H India Global (excl. India)

No. Of Plants Capacity (mn CuM
p.a)

H India Global

AAC Industry Forecasted Growth Rates
20222027
_ AAC Industry X ( )
RoLbyw,ng & KyeNENE ¢ HwhH b n India 15.0% '
.« has grown to about INr{ 4,000 cgore_Jnvlndia gCAGR of
Ok@f SKAOK F302dzyda FT2NJ I L
Lo, 9ELISO0 S RNR 8,200 NBQ0CKIN the next
o RA YT L CABH Samh C AV ROATRE 4
. w_CKSNB.LNB,.Y2NB (K| MDA
0 o ded Ay Dol DA A 0 S
(Cubic meter p.a.) 0.0% 5.0% 10.0% 15.0%
AAC Players 6,000 4,500
Y R202ad PEKRE Ol Lii aNBR1 &
the overall AAC block market, with HIL Limited amongst 4,000
_ the largest player with strong presence in South India ang 2 000 650
6 oxdndinty PdsenBedin eAstern dfiRA I Ay  OQ ’ 150 15
w 284G al N]1SG A&BigBoa®@Yy 3t & ) <= —
Magicrete
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AAC Growth Drivers

HEIGHTENEDONCERNSN POLLUTIONNDCLIMATEEHANGESLEADINGO
RAPIBEROWTI@FCLABRICKSUBSTITUTEEBCHASAACBLOCKS

ENVIRONMENT FRIENDLY PRODUCT

A Themajor reasonsbehind growth of the marketis shiftingtrend to light weightand green
buildingconstruction

A Increasedemphasison green buildings (LEEDRatings) use of recycledmaterial for AAC
production, and superior characteristicsof AAC,in comparisonto traditional building
materials

’@m‘

GOVERNMENT RESTRICTIONS ON CLAY BRICKS

A Redclaybricksare bannedin few arease.g. Gurgaon

A Inotherareasthere are guidelinesanddirectiveslike MoEFnotificationsg issuedin 2008and
2013 RedBrickswasGSTree, whichcameunderGSTin 2022

A Many producers require Environmental Clearances(ECs)and Pollution Control Board
clearanceo operateclaybrickkiln.

®

HOUSING FOR ALL (PRADHAN MANTRI AWAAS Y(

A L y R antbiic@isinitiativeslike & | 2 dzEodAY B 2022 which is extendedtill 2024 and
(Sl, developmentof 100smartcitieswill spurdemandfor efficient constructionmaterials
L A Interim Budget2024-25: In the Interim Budget2024 the FinanceMinisterannouncedhat 2
%—7 crore more houseswill be takenup in the next5 years Underthis schemethe government
iscloseto achievinghe target of 3 crorehouses

J

GOVERNMENT PUSH TOWARDS AAC

A Usingfly ashbricksis mandatoryfor constructinggovernmentouildingsin somestates
A Rulesvary acrossthe country but trend is to move towards substitutesof burnt red clay
bricks

= A Usingfly-ashfor bricksis mandatoryin a 100km radiusaroundthermalpower plants

BIGBLOC
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Income to EMI Ratio:
A massive increase in affordability coupled with rise in
disposable income offers tremendous future prospects.

Affordability Index for Housing
(By Metropolitan Area)

94%
93%

53%

60% 51% .y
53988%  44% °
31%
28% 29%

’é>\ (% < rbb
R ¢
N\ Ay ¥
02010 O2015

Source: Statista

48%

47%  48% 39%  46%

28% 38% 36%

26% 239
20%

Do
3
S

2020 02021
22



AAC Bloc Industry : Key Features Jﬁﬂl
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Economicef anAA(plantsetup

A An AACplant of annual capacity4,00,000 CuM requires an investmentof up to INR75 cr includingland,
machineryand civilconstructioncost

A Anapproximatdandareaof 10 acreis requiredfor sucha greenfieldAAClant

A Tosetupaplant,the averageexpensesncurredare: 1) 60%- Plant& Machinery?2) 30%- Building3) 10%- Land

Set Up Costs

Largeplayersexpanding
A AACindustryis largelyorganized Thereare more than 150 AACblock manufacturingplantsin Indiawith total
installedcapacityof around12 million CuMp.a. Thisisanaverageof around1.5 lakhCuMp.a.

0 10%
A Outof 70, top 10 companiesaccountfor around50%with the next60 accountingor balance50%capacity 30%

ConsumptiorCentres

A Theconsumersncludegovernmentsuppliesyeal estatedevelopersandindividuals Constructiorsegmentis the
biggestconsumerof AACblocks

A Ascatchmentareais less plantsare setupnearconsumptiorcentersi.e., majorlyurbanareas

60%

Logisticdimitingwidespreadadoptionof AACblocks

A Growthof AACblocksindustrycanreachhigherlevels but there are somebottlenecksin widespreadadoptionof
AAQnN India

A Theaveragesellingprice couldbe aroundINR3,300-3,900 per CuM

A Logisticss amajorcost couldgoupto 15%

A Asa result,any AACplant can supplyeconomicallyin a radiusof ideallyupto givenfreight cost but could also
serviceupto 400 Kms(250 miles) Thisalsolimits the sizeof plantsin alocation

m Plant m Building © Land

Working Capital

Average working capital cycle is 2 months -
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Historical Consolidated Income Statement

BIGBLOC
CONSTRUCTION

Particulars (INR in Mn) FY22 FY23 FY24 H1-FY25
Revenue from Operations 1,752 2,001 2,432 1,032
Operating Expenses 1,481 1,500 1,871 859
EBITDA 271 501 561 173
EBITDA Margins (%) 15.47% 25.04% 23.07% 16.76%
Depreciation 59 61 103 63
Finance Cost 3i 42 88 65
Other Income 6 8 41 17
PBT 181 406 411 62
Taxes 20 105 104 30
PAT 161 301 307 32
PAT Margins (%) 9.19% 15.04% 12.62% 3.10%

Earnings Per Share (EPS) 1.14 2.14 2.18 0.46

25



Historical Consolidated Balance Sheet

Particulars (INR Mn)

EQUITY AND LIABILITIES
a) Equity Share Capital

b) Other Equity

c) NonControlling Interest
Shareholders Fund

Non-Current Liabilities

a) Longterm Borrowings

b) Deferred tax liabilities (net)
c) Other long term liabilities
Total Norcurrent Liabilities

Current Liabilities

a) Shortterm Borrowings
b) Trade payables

c) Other financial liabilities
d) Other current liabilities
e) Current tax liabilities
Total Current Liabilities
Total Equity and Liabilities

@

BIGBLOC
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FY23 FY24  H1-FY25 @Particulars (INR Mn) FY23 FY24 H1-FY25

142
612
17
771

645
31

683

228
179

31
98
537
1,991

142
899
45
1,086

1,007
38
10

1,055

418
238

42
95
795
2,936

283
1,040
124
1,447

1,219
30
10

1,259

480
195

40
36
753
3,459

ASSETS

Non-Current Assets

a) Property, Plant and Equipment
b) Capital WIP

c) Goodwill

d) Other Intangible Assets

e) Investments

f) Other Financial Assets

g) Other Norcurrent Assets

Total noncurrent assets

Current Assets
a)lnventories

b) Trade Receivables
c) Cash & Bank Balances

d) Loans

e) Other Current Assets
Total Current Assets
Total Assets

806
410
54

10
21
1,307

110
311

17

99
147
684

1,991

1,665
184
54

34
13
1,959

161
522

27
259
977

2,936

2,024
165
54

35
32
2,321

176
586

130

41

205
1,138
3,459 op



Historical Consolidated Financial Performance

EBITDA (INR Mn) & EBINRAgIns(%)

501

561

Revenue (INR Mn)
2,432
2,001
1,752
| \ 1,032
FY22 FY23  FY24 H1-FY25
Sales Volumes (CBM)
6,00,149
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Capital Market Information
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Stock Performance Data (As off 3eptember, 2024)
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PriceData(Ason 30th September2024) Share Holding pattern (As ori8Beptember, 2024)
FaceValue 2.0
CMP 120.3
Publi

52 WeekHIL 146.7/72.5 g,
Market Cap(INRMn) 17,024.5 Promoters

) 72.48%
No. of Shareoutstanding(Mn) 141.6
Avg TradingVolume('000) 310.3
Avg NetTurnover(INRMn) 66.4 28
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BigBlocConstructior.imited

Norepresentatioror warranty,expres®r implied,ismadeasto, andnorelianceshouldbe placedon, the fairnessaccuracycompleteneser correctnes®f the informationor opinionscontainedn this
presentation Suchinformationand opinionsarein all eventsnot currentafter the date of this presentation Certainstatementamadein this presentationrmaynot be basedon historicalinformationor facts
andmay be "forward lookingstatements'basedon the currentlyheldbeliefsand assumption®f the managemenbf BigBlodConstructiorLimitedd & . A 3 whickaf@ éxpréssedh goodfaith andin their
opinionreasonablejncludingthoserelatingto the / 2 Y LJI géRelbusinesplansand strategy, its future financialconditionand growth prospectsand future developmentsn its industryand its
competitiveandregulatoryenvironment

Forwardlookingstatementsinvolveknownand unknownrisks,uncertaintiesand other factors, whichmay causethe actual results,financialcondition,performanceor achievement®f the Companyor
industryresultsto differ materiallyfrom the results financialcondition,performanceor achievementgxpressear impliedby suchforward-lookingstatementsjncludingfuture changesor developmentsn
the / 2 Y LJ BUgin@ssjts competitiveenvironmentand political, economic,legal and social conditions Further, past performanceis not necessarilyindicative of future results Giventheserisks,
uncertaintiesand other factors,viewersof this presentationare cautionednot to placeunduerelianceon theseforward-lookingstatements TheCompanydisclaimsany obligationto updatetheseforward
lookingstatementdo reflectfuture eventsor developments

Thispresentatioris for generalinformationpurposesnly,without regardto anyspecificmbjectivesfinancialsituationsor informationalneedsof any particularperson Thispresentatiordoesnot constitute
an offer or invitationto purchaseor subscribdor any securitiedn any jurisdiction,includingthe United States No part of it shouldform the basisof or be relieduponin connectionwith any investment
decisionor any contractor commitmentto purchaseor subscribdor any securitiesNoneof our securitiesmay be offeredor soldin the United States without registrationunderthe U.S Securitieg\ct of

1933 asamendedpr pursuantto an exemptionfrom registrationtherefrom.

Thispresentatioris confidentiaknd maynot be copiedor disseminatedn wholeor in part, andin anymannet

ValoremAdvisorDisclaimer

ValoremAdvisorsis an IndependentnvestorRelationsManagementServicecompany ThisPresentatiorhas beenpreparedby ValoremAdvisorsbasedon information and data whichthe Company
considergeliable,but ValoremAdvisorsand the Companymakesno representationor warranty, expresor implied, whatsoeverand no relianceshallbe placedon, the truth, accuracycompleteness,
fairnessand reasonablenessf the contentsof this PresentationThisPresentatiormaynot be all inclusiveand may not containall of the informationthat youmay considematerial Anyliability in respect

of the contentsof, or anyomissiorfrom, this Presentations expresslgxcluded

ValoremAdvisoralsoherebycertifiesthat the directorsor employee®f ValoremAdvisorglo not ownanystockin personabr companycapacityof the Companynderreview

@

For further details please contact our Investor Relations Representatives:

VALOREM ADVISORS

Mr. Anuj Sonpal

Tel: +9122-49039500

VALOREM ADVISORS Email:bigbloc@valoremadvisors.com 29
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